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RKMA publishes two business reference series for academic libraries, as follows:

MARKET RESEARCH EBOOK SERIES
• Business-to-Business Marketing 2027
• Consumer Behavior 2027
• Consumer Marketing & Advertising 2027
• Consumer Use of the Internet & Mobile 2027
• Entertainment & Leisure Market Research 2027
• Restaurant, Food & Beverage Market Research 2027
• Retail & E-Commerce Market Research 2027
• Sports Marketing 2027
• Travel & Tourism Market Research 2027
• U.S. Cities & Communities 2027

TECHNOLOGY BUSINESS EBOOK SERIES
• Artificial Intelligence 2027
• Business Management Services 2027
• Clean Energy 2027
• Engineering & Construction Business 2027
• Environmental & Sustainability Business 2027
• Healthcare Business 2027
• Robotics & Autonomous Transportation 2027
• The Digital Economy 2027
• The Gig Economy 2027
• The Influencer Economy 2027

Tables of Contents are available at www.rkma.com/contents.pdf. 

The cost per series for your library is $1800, discounted from the $3850 list price.
  
For additional information: www.rkma.com/libraries.pdf.
 
Please contact Richard Miller at (404) 276-3376 or richard.miller@rkma.com with any
questions or to order.  Or you may use the Order Form at the back of this catalog.

www.rkma.com
2413 Main Street, Suite 331, Miramar, FL 33025

(404) 276-3376



MARKET RESEARCH EBOOK SERIES

BUSINESS-TO-BUSINESS MARKETING 2027
  

10th Edition | July 2026 | ISBN: 9781577833826 | ISSN: 2472-4955 | 254 pages | $385.

  
Business-to-Business Marketing 2027 presents data on B2B spending, comparisons of
the effectiveness of marketing tactics, surveys of marketers and customers, and
analyses of trends in the B2B marketplace.  Topics include analytics, B2B e-commerce,
B2B media advertising, behavioral marketing, business directories and databases,
content marketing, creating customer awareness, customer relationship management,
direct marketing, distribution channels, email marketing, engagement, event marketing,
integrated marketing communications, lead generation, lead management, lead
nurturing, marketing automation, mobile marketing, networking, online video, organic
and paid search, sales staff, social media marketing, sponsorships, sports marketing,
software tools, trade show marketing, website traffic, and more. 

CONSUMER BEHAVIOR 2027
  

20th Edition | July 2026 | ISBN: 9781577833840 | ISSN: 2380-8268 | 334 pages | $385.

  
Consumer spending accounts for 70% of the U.S. gross domestic product, or over 
$19 trillion.  Consumer Behavior 2027 assesses the consumer behaviors that affect
spending and how this spending is distributed, both in-store and online.  It also provides
demographic data, statistics on consumer finances, analysis of households, and
assessment of consumer use of time, media, the Internet, and transportation.

Consumer Behavior 2027 presents dozens of surveys analyzing consumer spending
characteristics, behavioral responses, and preferences.  Easy-to-read assessments
include back-to-school and holiday shopping, brand loyalty, buying local, customer
satisfaction, discretionary spending, gift giving, influence of social media, loyalty
program participation, payment preferences, pricing, privacy issues, purchase decision-
making, response to advertising, response to reviews, shopping behaviors, shopping
channel preferences, shopping research, socially conscious consumerism, spending for
experiences, sustainability influence, and more.

While there are other publications focusing on general consumer behavioral topics,
Consumer Behavior 2027 is the only resource that integrates the full spectrum of
applied consumer psychology, demographics, and purchasing influences with major
consumer surveys.  Over 700 embedded website links will direct you to raw data,
additional market research, and other resources.



CONSUMER MARKETING & ADVERTISING 2027
  

12th Edition | July 2026 | ISBN: 9781577833857 | ISSN: 2472-4920 | 282 pages | $385.

  
Consumer Marketing & Advertising 2027 assesses leading approaches for marketing to
consumers – from media advertising to social media marketing, from direct mail to
email, from customer service to experiential marketing.  Consumer marketing tactics
are categorized into 60 topics, each presented in a separate chapter.  Current market
research and statistics, an analysis of effectiveness, surveys of marketers and
consumers, and discussions of trends are presented for each.  The handbook also
examines overall marketing strategies including analytics for ROI, budget distribution,
and prioritization.  Topics include AI in marketing, branding, content marketing,
coupons, customer retention, customer service, data-driven marketing, direct
marketing, experiential marketing, in-store tracking, inclusive marketing, influencers,
local marketing, loyalty programs, online tracking, personalization, pricing, privacy
issues, programmatic advertising, shopper [in-store] marketing, and sponsorships.
  
Over 800 embedded website links will direct you to raw data, additional market
research, and other resources.

CONSUMER USE OF THE INTERNET & MOBILE 2027
  

11th Edition | July 2026 | ISBN: 9781577833864 | ISSN: 2472-4874 | 211 pages | $385.

  
RKMA first wrote about the Internet (then called Arpanet) in 1984.  Consumer Use of
the Internet & Mobile continues our assessment of the sector.

Providing insight into the 250 million U.S. adult Internet users, Consumer Use of the
Internet & Mobile 2027 assesses online activities and content, e-commerce spending,
mobile access to the web, apps, and more.  

Internet and mobile-media market data are scattered throughout a myriad of sources. 
This handbook compiles top-line consumer Internet use and expenditure data into a
single easy-to-use reference, with information sourced from top research organizations. 
Market data is presented along with analyses of trends and projections on how Internet
use will evolve.  The handbook also assesses mobile Internet access and apps.

Select topics include accuracy of online information, blogs, consumer reviews, digital
music, digital video, gaming, photo sharing, privacy concerns, security concerns, social
media user demographics, the Metaverse, and the Internet of Things.  

Along with top-line data, the handbook provides over 350 links to additional resources
for more in-depth assessments.



ENTERTAINMENT & LEISURE MARKET RESEARCH 2027
  

23nd Edition | July 2026 | ISBN: 9781577833871 | ISSN: 1946-0732 | 266 pages | $385.

  
Entertainment & Leisure Market Research 2027 presents an in-depth assessment of
leisure, examining the market within the scope of such topics as cultural & creative
activities, gambling & wagering, gardening, genealogy, hiking & camping, hobbies,
holiday festivities, hunting & fishing, lifestyle activities, nightlife, sports & recreation,
theme parks, and yoga.  In all, 51 segments of the $3.7 trillion leisure market are
assessed, covering virtually every major activity where consumers spend their non-
working time and discretionary income.  Data includes statistics on participation and
expenditures, market trends, and demographics.
  
Entertainment & Leisure Market Research 2027 also provides comprehensive data on
consumer use of media.  Segments covered include filmed entertainment, home
entertainment, live performances, radio, recorded music, television, and video games. 

RESTAURANT, FOOD & BEVERAGE 

MARKET RESEARCH 2027
  

24rd Edition | July 2026 | ISBN: 9781577833888 | ISSN: 2472-5250 | 320 pages | $385.

  
With a thorough and in-depth analysis of the $1.1 trillion restaurant and foodservice
industry, Restaurant, Food & Beverage Market Research 2027  provides consumer
spending data, market forecasts, and trends assessments. 

The trends assessments include discussions of consumer behavioral trends, dining
trends, daypart analysis (including snacks and late-night), mealpart analysis, and more. 
Comprehensive demographic data for all dayparts at full-service and quick-service
restaurants, as well as an analysis of restaurant spending in each state and dining
statistics for metropolitan areas, are provided.

RETAIL & E-COMMERCE MARKET RESEARCH 2027
  

25th Edition | July 2026 | ISBN: 9781577833895 | ISSN: 2472-5811 | 201 pages | $385.

  
Retail & E-Commerce Market Research 2027 presents the following:
• Year-end and historical market data by sector
• Comprehensive data on e-commerce spending and trends
• Review of the financial performance of market leaders
• Profile of malls and shopping centers
• Assessment of consumer packaged goods, health/beauty/cosmetics, home

furnishings, licensed merchandise, and luxury brands
• Holiday, back-to-school, and back-to-college spending data



SPORTS MARKETING 2027
  

25th Edition | July 2026 | ISBN: 9781577833901 | ISSN: 2472-5706 | 363 pages | $385.

  
Sports Marketing 2027 is a comprehensive analysis of spectator sports, sports media,
professional sports franchises, and sports marketing. 

Sports Marketing 2027 provides the most recent statistics and data available on the
$530 billion sports marketplace. 

Over 1,000 embedded website links will direct you to raw data, additional market
research, and other resources.

TRAVEL & TOURISM MARKET RESEARCH 2027
  

23nd Edition | July 2026 | ISBN: 9781577833918 | ISSN: 2472-5803 | 334 pages | $385.

  
Travel & Tourism Market Research 2027 provides the most comprehensive compilation
of traveler spending and tourist visitor statistics available in any published reference.  It
is designed to be a strategic business planning resource for executives in all travel and
tourism organizations.  Previous editions were purchased by virtually all state travel
offices, most convention and visitor bureaus, and dozens of corporations in all sectors
of the travel and tourism business.  The handbook is also used as a reference by most
colleges and universities with a hospitality, hotel management, or tourism curriculum. 
Visitor and expenditure statistics for major cities and tourist destinations are provided
based on RKMA survey data.

U.S. CITIES & COMMUNITIES 2027
  

6th Edition | July 2026 | ISBN: 9781577833925 | ISSN: 2770-8039 | 276 pages | $385.

  
U.S. Cities & Communities 2027 presents dozens of surveys analyzing consumer-
related characteristics of U.S. cities.  Participation in activities including dining out, 
music concerts, spectator sports, and travel is assessed on a city-by-city basis.  This
business reference identifies the best cities to live and retire, the best managed cities,
the best public school systems, the best educated cities, and more.  Demographics and
economic profiles are provided for all 387 metropolitan and 538 micropolitan areas. 
Statistics on leisure activities and population health are also provided for each metro.
 
U.S. Cities & Communities 2027 is a valuable resource for socio-demographic and
economic research, business strategic planning, and site selection.



 TECHNOLOGY BUSINESS EBOOK SERIES
   

ARTIFICIAL INTELLIGENCE 2027
  

2nd Edition | December 2026 | ISBN: 9781577833932 | 152 pages | $385.

  
RKMA published 18 market research studies on AI in the 1980s and 1990s, participated
in AAAI and IJCAI conferences, and consulted on business applications.  Artificial
Intelligence 2027, an annual ebook publication, resumes our assessment of the AI field.

Artificial Intelligence 2027 focuses on generative AI (GenAI) and AI agents, explaining
how these systems work and how they are used.  Over 50 leading AI tools (e.g.,
ChatGPT, Claude, Copilot, DALL-E, Gemini, Veo) are described.  The workings of AI
hardware (i.e., graphics processing units [GPUs], accelerator chips, and AI PCs) are
analyzed.  Over 100 use cases are presented for business management, consumer,
defense, engineering, financial, healthcare, hospitality, manufacturing, marketing and
advertising, retail, and smart city applications.  Several surveys quantify business and
consumer use of GenAI.

Artificial Intelligence 2027 provides insight into the $540 billion global AI business with
profiles of leading academic programs, privately held AI companies, publically traded
corporations, and AI startups.

Large U.S. tech firms spent $400 billion in 2025 on the infrastructure needed to run AI
models; by year-end 2028, $3 trillion will have been spent worldwide on data centers. 
AI 2027 assesses these activities, including projects by Amazon AWS, Google, Meta,
Microsoft, Oracle, and Stargate.

What will be the impact of AI on business, employment, and society?  Artificial
Intelligence 2027 provides findings of numerous studies and surveys that address 
these issues.  Over 200 links direct readers to sources for further information.  

   

BUSINESS MANAGEMENT SERVICES 2027
  

3rd Edition | December 2026 | ISBN: 9781577833949 | ISSN: 3066-3872 | 106 pages | $385.

  
With over one million U.S. businesses in the sector and over $500 billion in revenue,
the primary focus of Business Management Services 2027 is business management
consulting and accounting services.  Advertising, engineering, recruiting, healthcare
consulting, market research, and security services are also assessed.  For each
segment, this business reference provides an overview of the scope of services and
identifies market leaders.  For some segments, top firms are ranked as the best to work
for, best for diversity, and most prestigious.  Over 700 companies are included in the
various business management services sectors.

Business Management Services 2027 is a valuable resource for business development,
competitive analyses, procurement, and for those considering employment in the
various services segments.



CLEAN ENERGY & CLEAN TRANSPORTATION 2027
  

3rd Edition | December 2026 | ISBN: 9781577833956 | ISSN: 3066-4225 | 96 pages | $385.

  
Electric power generation and transportation account for over one-half of greenhouse
gas emissions and pollution in the United States.  Clean Energy & Clean Transportation
2027 assesses technologies and solutions in the two sectors.

Clean Energy & Clean Transportation 2027 assesses established renewable resources
for utility scale power generation including hydro power, solar, and wind, as well as
nuclear power.  The assessment provides current electric power generation data,
identifies market leaders, and looks at the engineering & construction market.  Clean
energy technologies in the development stage are also assessed, including geothermal,
hydrogen, nuclear fusion, ocean energy, and small modular reactors.  

The assessment of clean transportation includes air transport, electric vehicles, heavy-
duty trucks, high-speed rail, hydrogen vehicles, maritime transport, public
transportation, and rail transport.

Richard Miller, the author, is a certified energy engineer and is recognized as a Legend
in Energy by the Association of Energy Engineers.

ENGINEERING & CONSTRUCTION BUSINESS 2027
  

7th Edition | December 2026 | ISBN: 9781577833963 | ISSN: 3066-4833 | 145 pages | $385.

  
This reference assesses the $2 trillion annual U.S. engineering & construction market.

Thirty (30) sectors are profiled: airports, buildings, commercial buildings & offices, data
centers, educational facilities, electric power, entertainment & cultural districts,
environmental, facility management, federal buildings & facilities, green & sustainable
development, healthcare facilities, high-speed rail, highways & bridges, hotels,
infrastructure, manufacturing & industrial processes, mass transit & rail, mixed-use
developments, natural disaster preparedness & response, petroleum industry, ports &
waterways, residential, retail & shopping centers, sports arenas & stadiums,
telecommunications, transportation, warehouses & distribution centers, waste
management infrastructure, and water & wastewater infrastructure.  For each sector,
Engineering & Construction Business 2027 provides spending data, identifies market
leaders, and assesses trends.

Over 300 links point to additional market resources.  The largest engineering firms and
general contractors are profiled.  Megaprojects are identified for each market segment.

Richard Miller, the author, holds a degree in mechanical engineering from Purdue
University.  Formerly a consulting engineer, he has written in the field for four decades.



ENVIRONMENTAL & SUSTAINABILITY BUSINESS 2027
  

7th Edition | December 2026 | ISBN: 9781577833987 | ISSN: 3066-4241 | 111 pages | $385.

  
In 2024, spending for environmental services and equipment was $570 billion, a 6.7%
annual growth.  This business reference ebook provides in-depth market data and a
comprehensive analysis of the sector.  It looks at emerging business opportunities related
to climate change and sustainability as well as traditional pollution control and remediation.

Environmental & Sustainability Business 2027 assesses 21 segments of the environmental
market: air pollution control, carbon sequestration, climate change, energy efficiency,
environmental equipment, geoengineering, hazardous waste, indoor air quality, landfills &
incinerators, LEED certification, medical waste, municipal solid waste, natural resource
management, occupational hazards, plastic pollution, recycling, remediation, renewable
energy, resource recovery, wastewater treatment, and water utilities.
 
This resource also lists the top 200 environmental engineering firms and their income,
explains how to obtain LEED certification, identifies sustainability-related tax incentives,
lists associations and periodicals serving the field, and points to publications for further
research.

Richard Miller, the author, is certified as a Sustainable Development Professional by the
Association of Energy Engineers.

HEALTHCARE BUSINESS 2027
  

24th Edition | December 2026 | ISBN: 9781577833994 | ISSN: 3066-4268 | 137 pages | $385.

  
This 23rd edition resumes publication of the annual RKMA reference that was paused
during the pandemic.  It is one of the most comprehensive resources on the U.S.
healthcare marketplace.

Profiles of the U.S. healthcare marketplace list the largest healthcare systems, largest
hospitals, publically traded companies, the top 100 hospitals, top-ranked hospitals in
specialty areas, and more.

Healthcare Business 2027 provides data on personal health in the U.S., national health
expenditures, and expenditures by state.  State health rankings, mental health rankings,
state health system performance analysis, and a list of the best places to work are
provided.  Analyses of segments within the healthcare industry include children’s hospitals,
community health centers, laboratory services, post-acute and long-term care, primary
care, rural healthcare, and retail clinics.  Other topics assessed include online healthcare,
healthcare management consulting, issues confronting hospitals, and quality initiatives.



ROBOTICS & AUTONOMOUS VEHICLES 2027
  

2nd Edition | December 2026 | ISBN: 9781577834007 | 93 pages | $385.

  
Since 1983, RKMA has published 15 market research studies on robotics, including the
first reports on mobile robots and service robotics applications.   Robotics & Autonomous
Transportation 2027, an annual ebook publication, resumes our assessment of robotics. 
  
The scope of the robotics assessment includes industrial, medical, service, and warehouse
applications.  Fixed-location, humanoid, and mobile robots are included in the analysis. 
The autonomous transportation assessment includes self-driving cars and robotaxis, urban
air mobility, electric vertical take-off and landing (eVTOL) aircraft, and drones.

The scope includes historical data, current installation and spending data, and future
projections.  Global research and commercial applications as well as those in the U.S. are
included.  Leading research groups, robotics companies, and eVTOL vehicle companies
are profiled.

Richard Miller, the author of Robotics & Autonomous Transportation 2027, is certified as a
Robotics Engineer by the Society of Manufacturing Engineers.  He has consulted as well
as taught in the field.

THE DIGITAL ECONOMY 2027
  

3nd Edition | December 2026 | ISBN: 9781577834014 | ISSN: 3066-4810 | 89 pages | $385.

  
The U.S. annual digital economy is $2.5 trillion, with a CAGR of 7.1%, more than triple the
GDP CAGR of 2.2%.  This business reference ebook provides comprehensive data on this
dynamic marketplace.
  
Fifteen (15) segments are assessed: cloud services, computer hardware, data centers,
digital advertising & marketing, digital entertainment & media, business e-commerce,
consumer e-commerce, information technology, online travel, semiconductor
manufacturing, software, telecommunications, the gig economy, the Internet, and Internet-
of-things.  A profile, spending and market growth data, list of market leaders, recent
developments, and outlook are provided for each segment.

Among the business categories assessed within the 18 chapters are business software,
computer hardware support services, connected cars, digital advertising agencies, digital
media, enterprise and public cloud data centers, semiconductor fabrication facilities, smart
homes, and streaming video services.

The Digital Economy 2027 is useful for business development, support of research
projects, and understanding the dynamics that are driving the U.S. and global economies.
  
Richard Miller, the author, studied computer science at Purdue University and has written
in the field for four decades.



THE GIG ECONOMY 2027
  

3nd Edition | December 2026 | ISBN: 9781577834342 | ISSN: 3066-554X | 60 pages | $385.

  
The gig economy lets individuals provide services, share resources, and sell goods to other
individuals via online platforms.  It has been ranked as one of the 10 most important ideas
that is changing the world.  Pioneered by Airbnb, eBay, and Uber, among others, the gig
economy now includes hundreds of companies in the U.S. and has become a major
business sector worldwide.

The $570 billion gig economy has eight segments: accommodations, delivery services,
freelance services, online marketplaces, peer-to-peer lending, professional services,
resource sharing, and ride sharing.  The Gig Economy 2027 provides an assessment for
each of these segments.  Over 75 market leaders within these segments are profiled. 
Profiles are also provided for the publically traded corporations within the gig economy.

Dating only to the 1990s, the gig economy is the newest among major business sectors.
Business opportunities abound.  The Gig Economy 2027 guides the identification, analysis,
and development of these opportunities.

THE INFLUENCER ECONOMY 2027
  

1st Edition | December 2026 | ISBN: 9781577834038 | 65 pages | $385.

The Influencer Economy 2027 provides market size estimates and projections, an
assessment of how influencers are reshaping B2B and consumer marketing, and insight
into how influencers generate revenue.  There are marketing guidelines for e-commerce,
fashion, health & wellness, lifestyle, NIL, retail, technology, travel, and other sectors.

Profiles of the influencer community include agencies and social media platforms as well
as influencers themselves.  
 
Legal issues relevant to influencers are outlined as well as the use and impact of AI are
assessed.  Development tools, services, and resources useful for influencer marketing are 
identified and profiled.

RKMA has assessed influencer marketing for several years with chapters in our other
publications.  The Influencer Economy 2027 expands this market research into a new
reference focused exclusively on this dynamic market.



CLIENTS

The following are representative users of RKMA business reference handbooks:

American University, Kogod School of Business
Babson College, Horn Library
Boston College, Carroll School of Management, Libraries
Brooklyn Public Library, Business & Career Center
Brown University, Rockefeller Library
California State University (six campuses)
Carnegie Mellon University, Tepper School of Business
Coastal Carolina University, Kimbel Library
College of Charleston, Addlestone Library
Columbia University, Business Library
Cornell University, Samuel Curtis Johnson Graduate

School of Management and Albert R. Mann Library
Davenport University, Donald Maine College of Business
Drake University
Duke University, Fuqua School of Business and 

Ford Library
Eastern Michigan University, Bruce T. Halle Library
Elon University, Love School of Business & Belk Library
Emory University, Goizueta Business Library
Fashion Institute of Technology
Florida International University, Alvah H. Chapman Jr.

Graduate School of Business and FIU Library
Florida State University
George Mason University
Grand Canyon University, Fleming Library
Harvard Business School, Baker Library
Hofstra University, Frank G. Zarb College of Business

and Axinn Library
Indiana University
James Madison University, Carrier Library
Johnson & Wales University
Kent State University Libraries
Lehigh University
Lewis-Clark State College
Marquette University, Raynor Memorial Library
Massachusetts Institute of Technology, MIT Libraries
Michigan State University, Eli Broad College of Business
New York University, The Preston Robert Tisch Center
Oklahoma State University, Edmon Low Library
Penn State University
Pikes Peak Library District
Princeton University
Rice University, Fondren Library
Rochester Institute of Technology, Wallace Library
San Diego State University, College of Business Admin.
San Francisco Public Library, Business Science &

Technology Center
Small Business Development Centers (several regions)
Santa Clara University, Leavey School of Business
Southern New Hampshire University, School of Business
Stanford University, Graduate School of Business and 

J. Hugh Jackson Library

State University of New York (SUNY; four campuses)
Syracuse University, E.S. Bird Library
Texas A&M University, Sterling C. Evans Library
The College of New Jersey Library
Tufts University, Tisch Library
UCLA Anderson School of Management
University of California (four campuses)
University of Central Florida, John C. Hitt Library and

Rosen College of Hospitality Management
University of Central Missouri, Harmon College of

Business and James C. Kirkpatrick Library
University of Chicago, Booth School of Business
University of Cincinnati, Carl H. Lindner College of

Business and Langsam Library
University of Colorado Colorado Springs, College of

Business and Kraemer Family Library
University of Iowa, Libraries, Tippie College of Business
University of Maine, Raymond H. Fogler Library
University of Maryland Baltimore Country, Kuhn Library
University of Massachusetts Amherst, Isenberg School

of Management and W.E.B. Du Bois Library
University of Missouri - Kansas City and St. Louis
University of Nevada at Las Vegas, Harrah College of

Hotel Administration and Lied Library
University of North Carolina (four campuses)
University of Northern Colorado, Monfort College of

Business and James A. Michener Library
University of Pennsylvania, Jay H. Baker Retailing

Initiative and Wharton School of Business
University of Pittsburgh, Katz School of Business
University of Richmond, Boatwright Memorial Library
University of Rochester, Simon School of Business and

Rush Rhees Library
University of San Francisco, Richard A. Gleeson Library
University of South Carolina, Darla Moore School of

Business and Elliott White Springs Library
University of Tampa Macdonald-Kelce Library
University of Tennessee Knoxville Hodges Library
University of Texas (four campuses)
University of the Incarnate Word, Mabee Library
University of Virginia, Darden School of Business
University of Wisconsin (four campuses)
Vanderbilt University, Owen Graduate School of

Management and Walker Management Library
Virginia Commonwealth University
Virginia Tech, Pamplin College of Business and

University Libraries
Western University (Canada), Richard Ivey School of

Business and C.B. "Bud" Johnston Library
Wilkes University, E.S. Farley Library
Winston-Salem State University, C.G. O’Kelly Library
Yale University Library
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ORDER FORM  

□  Our library would like to order the 2027 Market Research Ebook Series . . . . . . . . . . . . . . . . . . $1800

□  Our library would like to order the 2027 Technology Business Ebook Series . . . . . . . . . . . . . . $1800

___________________________________________________________ 
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___________________________________________________________ 
(Library)

___________________________________________________________
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___________________________________________________________
(City, State, Zip Code)

___________________________________________________________
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Notes:
• Orders may also be placed by telephone or email (richard.miller@rkma.com).  Prepayment is not

required.  All major credit cards and electronic payments are accepted.
• Content is published in PDF format, accessible via IP authentication.  MARC records and Usage

Statistics are available.  Acquisitions of all RKMA electronic content are accessible in perpetuity.
• A licensing agreement is not required; RKMA acknowledges the Shared Electronic Resource

Understanding (SERU) agreement for use of electronic resources by academic libraries.
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(404) 276-3376


